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This zine is brought to you by:

Brwtﬁw Frr:c

OREGON LGBTQ COALITION AGAINST TOBACCO

Breathe Free provides education and advocacy around LGBTQ
tobacco use. We understand that all LGBTQ people are impacted
by tobacco use in our communities and by persistent targeting of
LGBTQ people by the tobacco industry. Our goals are:

v To work in coalition with other groups toward smokefree
bars, clubs and other gathering places for LGBTQ folks;

v To promote safe and smokefree places for LGBTQ people
to socialize and connect with each other, and

v To advocate that LGBTQ events and organizations not
accept funding from tobacco companies,

Breathe Free is funded by the Qregon Department of Human
Services as part of the Multicultural Council of programs that
provide tobacco prevention, education and advocacy within
groups who are disproportionately affected by tobacco use and
exposure

Contact:
R.E. (“Ari") Szego, Program Coordinator
Breathe Free c/lo SMYRC, 2100 SE Belmont, Portland, OR 97214
Phone: 503.784,5813
Email; r.e.szego@cascadiabhc.org
www.myspace.com/breathefree
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low-income communities because their discounts offset tobacco taxes,
which are a proven strategy for preventing and reducing tobacco use.

More than half (52 percent) of stores had tobacco advertisements within
one foot of the cash register.

Sixty-two percenl of slores had advemsaments plueed on the door

Children are susceptible to the tobacco industry's marketing
tactics

Twenty kids in Oregon still start smoking every single day, although
fewer young people smoke today than five years ago.

Of the 20 kids who start smoking today, one in three will die prematurely
of a tobacco-related disease.

Most people who smoke begin before age 18.

The tobacco industry targels young people in order to replace the 18
Oregonlans who die every day from using tobacco products.

The tobacco industry spends about $162 million marketing ils deadly
products in Oregon each year

The Master Settlement Agreement (MSA) at a glance

L]

The Master Settlement Agreement (MSA) was originally negotiated
between the four largest lobacco companies and 46 U.S. Stales and six
U.S Territories. It was signed in November 1988, The legal actions
addressed the potential liability of the tobacco industry for an alleged
cover-up of health problems caused by smoking cigarettes.

The MSA prohibits youth targeting in advertising, marketing and
promotions by
o Banning cartoon characters in advertising
o Restricting brand-name sponsorships of events with significant
youth audiences
o Banning outdoor advertising
o Banning youth access to free samples
Setting minimum cigarette package size at 20
The MSA also requires the tobacco Industry to make a commitment to
reducing youth access and consumption



Seeing Through the Smoke:
LGBTQ Folks and Tobacco On Screen

You won't be surprised when | say that one of the reasons that
LGBTQ folks smoke at twice the rate of the general population is
because of the tobacco industry marketing specifically to us. Would
you?

Check out your next issue of The Advocate. Notice the tobacco ads.
(Can you believe they have them?!?) Compare these ads to ones for
the same company in other magazines. Is there a difference? Do the
ones in The Advocate seem tailored to a gay or lesbian audience?
What about Details or GQ?
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Clockwise from Top Lefi: Brian (Queer as Folk), Evie and Randy (The Incredibly
True Adventure of Two Girls in Love), John (Get Real), Hedwig (Hedwig & the
Angry Inch), Shane (The L Word), Graham (But I'm a Cheerleader)

*Ehem" Okay, so now that | have your attention, think about the hot
LGBTQ character. You know the (stereo)type... they're the person
who's getling some—and not just their nicotine fix. Hmm.

Do the tobacco companies pay to have that there? Or is it just free
advertising?




ADVOCATE, WHAT?!?

Let The Advocate know that
SMOKING’s NOT HOT!
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Advocate for LGBTQ Health!
Tell The Advocate to QUIT SMOKING!



Write a Letter to the Editor of 7/e Advecate!

The Advocate’s Letter to the Editor policy:

“Please keep letters brief and to the point; we reserve the right to
edit all letters as deemed necessary. All submissions become the
property of The Advocale. Letters must include the home
address and phone number of the writer and should be sent to:
Letters to the Editor
The Advocate
P.O. Box 4371
Los Angeles, CA 90078
faxed to (323) 852-7264,
emailed to letters@advocate.com;
or input online by logging on to
Advocate com and clicking on LETTERS on the home page.
We cannot respond to letters individually.”

Tips for Writing Your Letter to the Editor:

v Be Polite! Remember, the goal is to get them to read and
maybe print your letter. Plus, The Advocate does provide a
service to our communities through their magazine... We
want to support them.

v Make your point. Remember to keep your letter brief!

v Ask them to make a change.

¢ Include your age if you're a youth. Hearing from youth is
probably really important to them!
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Looking for Resources?

Brother to Brother
Serving African American gay
and bisexual men, their friends and family
P.O. Box 3182, Portland OR 97208
(503) 417-7991
www.brotobropdx.org

GLSEN - Cay, Straight, Lesbian Education Network
Education and activism resources
for teachers and students
www.elsencregon.org

033€C ~ Oregon Safe Schools and Communities Coalition
P.O. Box 230895
Tigard, OR 97281
www.oregonsafeschools.ore

PFLAG ~ Parents, Friends and Family of Lesbians and Cays
Visit www.nflag.org to find a chapter near you!

Washington County Pride Project
Serving LGBTQ youth and adllies ages 14-21
(503) 260-5792

Austin@prideprojectorg
www.prideprciect.org

SMYRC ~ Sexual Minority Youth Resource Center
Serving LGBTQ youth and allies up to age 23
2100 SE Belmont, Portland OR 97214
(503) 872-9664
WWW.SITYTC.Org




BE INTHE KNOW,

wvw. followthemoney org Find out where politicians in
vanous states get their money

www opensecrets.org Find out where federal politicians
& campaigns get their money!

National LGBT Tobacco Control Network:
www lgbttobacco.org. “The National Tobacco Control Network is working
suppart the many local tobacco control advocates in helping to eliminate
tobacco health disparities for all LGBTs.”

www gaydata.org: “The website was created for individuals and
organizations: 1) Who want to find information about lesbians, gays and
bisexuals grounded in scientific knowledge, 2) Who want to find datasets
analyze that include sexual orientation data, and 3) Who want to learn hc
collect sexual orientation data.”

Want to be part of our own “gay data
er, I mean, "LGBTTQQIAP data™ -
collection? (Doesn’t quite have the
same ring, to it, does it?)

Help us collect our PRIDE surve

Rockin' the PDAs: Collecting survey info at Eugene/Springfield PRID
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Letters to the Editor can alse be FON! Just be sure
to follow the guidelines sel by the publication They're usually printed
on the page where all of the information about the staff is located.
| Here's an example:

P.5. This one's longer than one to The Advocate because Just Out allows more space.
Printed in Just Out, Asgeat 4, 2006,
TO THE EDITOR:

You know that hot bartender at your favonte gay bar or queer night? Wait! Who's
that drag star with all the nght moves? And, oh, what about that D] who makes
your heart pitter-patter? Then there’s the band— mmm, the band. You know who
I'm ralking about. So many choices, so little— *cough.* Are we creating an
environment that'’s deadly for those hotties we're scoping?

ruxlmately 35,000 Oregonians are exposed to secondhand smoke where they
Many of these people work in bars that allow smoking. People who work in
bars that allow smoking are four times more likely to contract lung cancer than
people who work in smoke-free workplaces,

Surgeon General Richard Carmona declared June 27: “The debate s over. The

science is clear, Secondhand smoke is not a mere annoyance but a serious health

hazard, He affirmed that scientific evidence is now “indisputable™ on the following
issues:

» Nonsmoking sections do not work.
e There is no sale level of secondhand smoke.

e Even brief exposure 10 secondhand smoke can cause harm.
| InMarch 2006, the American Cancer conducted research in bars and restaurants
with bars in Oregon. The level of indoor air pollution they measured was 622
percent higher in places that allowed smoking, These rates were more than three
times above what the Environmental Protection Agency considers to be
*unhealthy” for indoor air.
So, who are your favorite baristas or entertainers? Think of them and let's clear
the air!

Smoke-free venues and events are already proving popular in our communities.
Check out the likes of: Boxxes, Gay Skate, Booty, Out Dancing and the Escape.
Spread the word 1o your favonite venue or bar asking them 1o go 100 percent
smoke-free.

For more information on how you can help work toward smoke-free Oregon,
please contacx Breathe Free ar 503-784-5813.

Save the hotries!

RE. Szego
Portland

*



Need help getting started?

7o Tie Litor

Paragraph 1
« Briefly, what is your main point that you wan them to know? How
do you feel about their use of smoking—a serious health hazard—
to draw in readers?
« Do you read The Advocate regularly? If so, let them know!

Paragraph 2:
» How has smoking or tobacco-related illness impacted you
personally, as someone in the LGBTQQIAPA communities?
= How does this represent the bigger picture of tobacco use in our
communities?
Final Sentence/s: What do you want them to do? For example:
=>Pleate sloy acceplin lobases advertiing it /he Adbwcats

<your name>
<your address>*

*NOTE: The Advocate requires your name and address,
Tobacco is the leading cause of preventable death in
the United States.

LGBTQ people smoke at about fwice the rate of the
general population.

Why? Theories and some research say that we have hugher rates of
smoking and other risk behaviors than straight non-trans folk because
of our experiences with homophaobia and transphobia, including what
we internalize. Also, our communities are heavily targeted by the
lobacco industries, whao then give lots of money to politicians who
don't support our rights! So we receive the double whammy of the
health impacts of first and secondhand smoke and ongoing
discrimination. OUCH!

Now, don’t you think that's COLD?
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of Oregon
Oregon Tobacco-Free College Initiative

What is the Oregon Tobacco-Free College Initiative?
This statewide initiative is developing tools, resources, and policies 1o support tobacoo-free
environments af community colleges throughout Oregon.

Why Implement the Oregon Tobacco-Free College Initiative?
The American Association of Community Colleges Policy Statement on Health and Weliness
mwmmhwdhﬂ\hmmm

environments by adopting a diversa range of policies to reduce lobacco use and secondhand
smoke exposure on campus, Other community colleges, such as Clark College in Vancouver, WA,
have successfulty implemanted 100% tobacco-free policies.

In addition to the benafil of protection from secondhand smoke, tobacco-free policies have also
been shown (o decrease tobacco use among current users, prevent individuals from initiating
tobacco use, and increasa tobacco cessation. Thes translates into increased student success as
wall as cost savings for the college from reduced maintenance and empioyee health care costs

Facts about Tobacco and Secondhand Smoke

* Secondhand smoke contains more than 50 cancer-causing chemicals and many other
toxins, including formaidehyde, cyanide, carbon monoxide and arsenic. The U S. Surgeon
General reports that there is no safe level of exposure.

= Secondhand smoke has been linked to lung cancer, lung disease, heart disease, and other
cancers in nonsmoking adults, killing over 53,000 adults each year, including 800

= In Oregon, Wobacco causes more than five times as many deaths as motor vehicle
accidents, suicide, AIDS and homicide combined.

=  Total annual economic costs in Oregon due 10 tobacco: $2 billion.

* 75% of smokers say that they want to quil.

What Can the Oregon Tobacco-Free College Initiative Provide for You?

The American Lung Association of Oregon (ALAD) provides technical assistance to community

nammumnmnmﬂm«ntmpﬂw Free signage and
pramotional materials will be avaable to colleges upon adoption af 100% tobacco-free policy

Additionally, linkages 1o tobacco cessation resources wil be offered to colleges to assist

empioyees and studants who would ke 1o quit

How Do | Join this Initiative 7

All community colieges in Oregon are encouraged 1o sign up for the Oregon Tobacso-Free College
Network to take advantage of the benefits listed above, as well as opportunities for communication
and sharing of resources batween colleges. Sign up by contacting Andrew Epstein at ALAD, 503-
6244094 ext 16 or andrewiRlungoregon org.

The Cregon Tobacco-Free College Initiafive is coordinated by the Amencan Lung Association of Cregon, m
collaboration with the Onegon Public Heaith Dwision Tobacco Prevention and Education Program

2o




Whalt can you do? Next time you watch your favorite LGBTQ-themed
movie, look for the smoke scenes. Can you make out a brand? Do
you see other evidence of a specific brand in the TV show or movie?

¥ Stay conscious of what you see in the media. Don't be a passive
viewer. Hey, gel a group of friends together to participate.

» Check out: smokefreemovies.ucsf.edu.

» Write a letter to your favorite performers (especially those who

identify as LGBTQ or poriray us) and ask them not to smoke on
screen.

» Write a letter to The Advocate—or another magazine—asking them
not to accepl tobacco ads.

¥ Host a letter writing potluck or party and gel your friends to
collaborate!

» Ask your favorite musician, drag star, comedian or other entertainer
to demand 100% smokefree venues for their performances.

» Encourage your friends to be way more creative (and healthy) than
smoking when they're trying to grab someone’s attention!

There's no smoking on Logo's
Noah's Ark. Now that's HOT!

THINK ABOUT IT..

“If people in Hollywood are getting paid off to promote
tobacco in movies, they are corrupt.

If they are giving away hundreds of millions of dollars of

advertising and promotion for multinational tobacco
companies, they are stupid.”

—Stanton Glantz, PhD
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Survey Finds Considerable Tobacco Advertising
Visible to Children and Youth

The African-American Tobacco Prevention Network Youth Coalition visited
100 retailers throughout Portland between January and April 2006 to
inventory tobacco advertising both inside and outside the stores. Here are
the results:

« Of the 100 stores visited, youlh advocales observed more than 1,671
lobacco advertisements. That's an average of almost 17 ads per store.
o 344 Camel ads
o 249 Kool ads
o 241 Newport ads
o 237 Marlboro ads
o More than 600 ads for other brands

* The mos! heavily advertised brands are the same brands most popular

Local tobacco advertising targets children

=  Almosl two-thirds of stores had lobacco advertising placed at children's
eye level and within one foot of candy and toys. The tobacco companies
are clearly continuing to encourage kids to start smoking

« Eighty-six percent of stores offered special discounts on tobacco
products. This is a strategy tobacco companies use 1o targel kids and







Breathe Free.

OREGON LGBTQ COALITION AGAINST TOBACCO
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