


This zJne Is brought to you by: 

Breathe Free provides education and advocacy around LGBTQ 
tobacco use. We understand that all LGBTQ people are impacted 
by tobacco use in our communlties and by persistent targeting of 
LGBTQ people by the tobacco industry. Our goals are: 

-' To work in coalition with other groups toward smokefree 
bars. clubs and other gathering places for LGBTQ folks; 

.r To promote safe and smol<efree places for LGBlQ people 
to socialize and connect with each other; and 

.r To advocat,e that LGBTQ events and organizations not 
accept funding from tobacco companies. 

Breathe Free is funded by the Oregon Department of Human 
Services as part of the Mulbcultural Council or programs that 
provide tobacco prevention, education and advocacy within 
groups who are disproporticmately affected by tobacco use and 
exposure. 

Contact: 
R.E. ("Arrl' ') Szego. Program Coordlnaoor 
Breathe Free do SMYRC. 2100 SE Belmont. Pordand. OR 97214 
Phone: 503.784.5813 
Email: r.e.nego@cascadiabhc.org 
www.myspace.com/breathefr~e 

Front cover art: Amanda Russel 
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low-Income oommun1ues because their dtscounts offset tobacco taxes, 
which are a proven stralegy for preventing and redoong lobacoo uae 

• M0<e th.an half (52 percent) of stonts had tobacco advertisements wlthln 
one foot of the cash register 

• Sixty·two percent of stores had advertisements placed oo the door 

Children are susceptible to the tobacco Industry's marketing 
tactics 
• Twenty kids In Oregon sbll start smoktng every single day· although 

fewer young people smoke today than five years ago 

• Of the 20 kids who start smoking today. one In lhree Wiii dfe prematurely 
of e to~related disease 

• Most people who smoke begin before age 18 

• The tobacco Industry targets young people in order to replace the 18 
Oregonians who die e\lery day from using tobacco products 

• The tobacco Industry spends a.bout $162 million marketing its deadly 
products In Oregon each year 

The Master Settlement Agreement (MSA) at a glance 

• The Master Settlement Agreement (MSA) was ongtnally negot.tated 
between the four largest tobacco companies aod 46 U S Stales and six 
U S Temtories It was signed In November 1998. The legal actions 
addressed the potential ltab1hty of the tobaooo Industry fOf an alleged 
covet-up of health problems caused by smoking cigarettes 

• The MSA prohibits youth targeting In advertising, merketlng and 
promotions by 

Banning cartoon characters In advertismg 
Restricting brand-name sponsorships of events with significant 
youth audiences 
Banning outdoor advertising 
Banning yoyth access to free samples 
Selling minimum C1garette package size at 20 

• The MSA also requires the lobaCGO Industry to make a commitment to 
reducing youth access and consumplJoo 



Seeing Through the Smoke: 
LGBTQ Folks and Tobacco On Screen 

You won't be surprised when I say that one of lhe reasons that 
LGBTQ folks smoke at twice lhe rate of the general population is 
because of the tobacco industry marketing specifically to us. Would 
you? 

Check out your next issue of The Ad1,1ocate. Notice the tobacco ads 
(Can you believe they have them?I?) Compare these ads to ones for 
the same company In other magazines Is there a difference? Do the 
ones in The Advocate seem tailored to a gay or lesbian audience? 
What about Details or GO? 

Clt>e~uscfrom Tup Lefi Brian (Queer' as Folk). Evie and !Undy (The lncrcd1bly 
Tme Ad\'ttilure ofTuo Girts in Lo\'c), John (Ge1 Real). H~·~ tl/1:J11ig & 1/11: 
AnRf)• lnch). Sht1ne (11\e L Word). Grohom (Bui I'm a Cheerleader) 

·ehem• Okay, so now that I have your attention. think about the hot 
LGBTQ character. You know the (stereo)type.. they're the person 
who's gelling some-and not just their nicotine fix. Hmm. 

Do the tobacco companies pay to have that there? Or Is it just free 
advertising? 



A:l>VOC!ATE~ ffT~.AT!!! 

Let Tbe Advocate know that 
SMOKING's NOT ROT! 

Advocate lor LGBTQ Health! 
Tell The Advoeateto QUIT SMOKING! 



Write a letter 10 lhe Editor of Tbs AdvocattA 

The Advocate's Letter to the Editor policy: 

•prease keep letters bnef and to the point; we reserve the nght to 
edit all letters as deemed necessary. All submissions become the 
property of The Advocate Letters must include the home 
address and phone number or the writer and should be sent to· 

Letters to the Editor 
The Advocate 
P.O. Box 4371 
Los Angeles, CA 90078 

faxed to (323) 852-7264, 
emailed to letters@advocate com, 

or input online by logging on to 
Advocate com a1!~ click1ng on LETTCRS on the home page. 

We cannot respond to letters individually." 

Tips for Writing Your Letter to the Editor: 

.1 Be Polite! Remember, the goat is to get them to read and 
maybe print your letter. Plus, The Advocate does provide a 
service to our communities through their magazine ... We 
want to support them . 

.1 Make your point. Remember to keep your letter brief! 

.1 Ask them to make a change . 

.1 l·nclude your age If you're a youth. Hearing from youth is 
probably really important to lheml 



GAY CORPORATE LEADERS-~~ 

At the tender age of 22. Jeff Jordan is 
leading a company that tries to show 
gay men they can be fabulous and 
rebellious without cigarettes 
By Todd Henneman 
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http://www.outproud.org/ 

' http://www.mygreatestcoemy.org/ 

http://www. w hiteprivilege.cotn/ 

http://www.uua..org/YRUU/resources/online/queeryouthlinks 
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LookJna for Resources1 

•r•theT •• 8retheir 
Serving African American gay 

and bisexual men, their friends and family 
P.O. Box 3182. Portland OR 9noe 

(503) 417-7991 
~w.bn>tvbr Pd~ n1 

GURN - Cay, Streight. Lesbian Education Netwom 

OHCC - Oregon Safe Schools and Communities Coalition 
P.O. Box 230895 
Tigard, OR 97281 

~~. reovnsaresm 

•n.AG • Parents, Friends and Fomlly of Lesbians and Cays 
Visit www.PRaQ.c:>ra to find a chapter near you! 

•••hlll9l .. C•1111-, P .. tl• Pr•Ject 
Serving LCBTQ Youth and allies 09es 14-21 

(503) 260-5792 
Austin@prideproject.org 

~~.Prldeunllect. ro 

HIYllC - Sexual Minority Vouth Resource Center 
Servfng LCBTQ youth ond allies up to age 23 

2100 SE Belmont, Portland OR 97214 
(503) 872-9664 

W\t'w.smnc. ra 



I llE Ilf THE KJfOW. 
~[OllQW!hemonev org Find out where poliUclans in 
v nous states get their money 

~Find oul where federal politicians 
mpa1gns get their moneyl 

N uonat LGBT Tobacco Control Network 
IDJlllo!mcco.oro "The National Tobacco Control Network Is working 

r;uppo1 l the many local tobacco control advocates In helping to &Umlnale 
tobDtco health d1spant1es for all LGBTs • 

)'{W'W,gaydat9 ~ "The website was created for individuals and 
oryan1zations 1) Who want to find information about lesbians. gays and 
b xuals grounded m sclenl.lf1c knowledge, 2) Who want to find datasets 
mityze that include sexual orientation data. and 3) Who want to learn he 

colloct sexual orlentabon data 

ll'ant fo be 1md of our ow11 ••acuy dnt11 
er. I mc1m, "Lf~D'l'l'QQl,U• d11to" -
eollc..'t~tion:l (Doe~u·t c1•dtc have the 
,\awe rina:, to it. doc'i it:') 

llcl1• tis t.'Ollcet <mr l'IUDE surw 

Rock1n' the POAs Collecbno survev info at Euoene/SprinQfield PRID 





CJ.. 
0 

0 



Lethrs. ta the £cli'tal"' ca" afsa 1'4i Ffi!Jf.I r Just be sure 
to follow the guidelines sat by lhe publication They're usually pnnted 
on the page where all of the information abou! lhe staff Is located. 
Here's an example: 

P S This one's longer than one to Thie Ad\locat.e becliv.se Just Ou1 atsows more &PGOO 

PrinaliJ1JusL Ow, Aiigiti.t .f, 1006. 

TO THE EDITOR: 
You know u\11J hu1 b.irt~nder .1L your fovontt• g.fly h.u or ql.!Ct'r rugh1? Woljt1 Who's 

that dng s.tar -with all the rigbt lllO\'<.>S? And, oh, what aboul cha1 OJ wbo nukes 
}Out heart pm:el'-paner? The.a the.re's the band-rnmm, l~ band. You knowwbo 
I'm talking about. So mmychoicts, so littk- •cough. AN WC' cre.atillg an 
environment that's deadly for those llOllies "~·~ scopll\g? 

Approxi.marely J.;.ooo Oregonians are exp<>Sed to St'co11dhand ' n10ke v..fi<re they 
~'Ork. M.'Uly or lbt$e ~'(')pk wurk iD 00.~ th.tt .illov. :. n1'lking. Pt.'()plc who '-''Orlc in 
bats th.1t allow smoking are foul' times more likely to comract I wig c:wcer lhan 
people who ,,_.,,rk in smo~lree v.'Orkpbces. 

Surgeon Generul Riclwd Gumoru. dtt<l.an-d June 27: "The deb.ne is over. The 
~ is cbr. St-condhancl s.mokc is nol :i nltJ'\' lltlM}':m~ but a serious 1-wallh 
hu.ud. He alfume<l 11u1 sciem.ific e~~ is now '"indispuubk>" on lbe fol.lowing 
issues: 

• Nonsmoking se<:tion.~ do n0t \\'Ork. 

• ~~ i.~ no safe level of secondhand \molr.e. 

• E veo brief exposUlt' to seroodhand smokr can eA~ 1wm. 
ln Mm:h 2()()6, the Am:rican Cmr:er conducted ~.uclt in bars md restaurants 

with oors in Oregon. ~ level of indoor air polluiion they cnc:u12n-d w.as 622 
pel'CCI1t higha in places that allowed smoking, These r.itcs ~re n10re clwi three 
times abo\•e wb.:it th~ £nvironmellLll Protection Ag~ncy considers to be 
~~altlif for indoor air. 

So, who a~ your favorite ~t.lS or entertainers? Th.ink o{ them and h's cle:lt 
the airl 

Smobf rtt ven~ :md evenis J.re m;idy proving popular in our commWli.t.its. 
Oieck out the: likes of: Bo:xxes. G.ly Sk.1tc. Booty, Out Da:oci.ng \Uld the Escape. 
Spread the word to }'OW' favorite ven~ or b:lr :asking 1.J.em 10 go 100 petcellt 
smoke-£~. 

For more inf omution on how ~u c:lJl help 1:1.'0rk lOwaro smoki--f ree On:gon1 

p~as.e cOllt.la Brear.he Frot' at 50J.78+581J. 
Save the 1-iorties! 
R.E.Sugo 
P<Xtl.Dti . 



Need help getting started? 

TiTk~ 

Paragraph 1 
• BrieOy, what is your main polnl lhat you wan them to know? How 

do you feel about their use of smoking-a serious health hazard­
to draw 1n readers? 

• Do you read The Advocate regular1y? If so. let them know' 

Paragraph 2 
• How has smoking or tobacco-related illness impacted you 

personally, as someone in the LGBTQQIAPA communities? 
• How does this represent the bigger picture or tobacco use in our 

communrhes? 

FlnaJ Senlencels. What do you want them to do? For example: 

=~41\'- d#/ tttNM ~' -~~ .... /Z .&'Mr#A 

=~ di/ 1lu1N4J tJ.o.1 c# P, ~BTl/. .d4cu 

&.i-c-4', 
<your name> 
<your address>• 

•NOTE. The Adl!OC8te requires your name and addross. 

Tohaooo is the leading cause of preventable death in 
the United States. 

LGBTQ people smoke at about twice the rate of the 
~en~al population. ___ _ __ _ 

Why? Theories and some research say that we have higher rates of 
smoking and other risk behaviors than straight non-trans rolk because 
of our expenences with homophobia and transphobla. including what 
we internalize. Also, our communities are heavily targeted by the 
tobacco industries, who then give lots of money to politicians who 
don't suppon our righlsl So we receive the double whammy of the 
health impacts of first and secondhand smoke and ongoing 
discrimination OUCHI 

Now, don't you think that's COLD? 



Oreg_on Tobacco-Free College Initiative 

What la the Or9130n Tobacco-free Col lege lnltlattv.? 

AHERICAN 
LUNG 
ASSOCIATION 
of Oregon 

'This atal8Wlde ll1ltJaUve Is de\Jetopng loo6il. ~ i1l1d pof.clOt IO 9Uppol1 ~lrN 
l!fWlfl)nlnenll et communuy oollegM lfVOUOhOUI Oregon 

Why lmptoment ch• Oregon Tobac:co-fl'H College lnltbitlv•? 
Tho Amoncan AnocmtJan ol Community coneg. Po&:t SlatelMtll on H$alth end Welne~t 
slates. 'Community colleges t9Cognmt Che llnponMICI ol he.alltt In learning retonliol'I. produc:tMty 
and~ ot SWdonl$ facUty, and stall alike (~ ~ c;r'Nte M env1111-• INll 
IUllflOl'll hea.llh. • Comrrviity collges In Otegon tiaw w(W'lc«j lndependenlly towards heel111et 
~by ildoplq. ~~of pc&ian lo reduee loOacco us. end ~nd 
9/Tloh eicposure on campus Other community oollegils lllCh u c~ coaeg. ln V~r. WA. 
haw ~uty ~t.d 1~ tobacco4ree Po(lc:leS. 

In ltCkklon lo tne benefit al prottcbOn ftfllTl aecondhand ll'llOke, ~,,... polKJl!s hiVe 1190 
been shown to~- loba«o use ll'l'IOtlQ c:un9nt UMn prevent~ from ntiallng 
lob9cco UM end ~ lobeoco cesubon Thia nnalalM Into n:rened IWdent IUCl:al u 
wel u C09t UVlllQS few IN c:otege from ~ m1intenance ~nd 1111~ health ""9 COits 

Facts about Tobacco and Secondhand Smob 

• Se«incl1and s.mcl(e c:onta.ns mote lNn 50 C'311C81-<:alllqj ~ Ind many otllef 
loxlnl, indlldlnQ formaldehyde eyanide Clltlon mOtlOlClde and IJMflle The IJ S 8urgecin 
General ~that there ii "° aa level al exposure 

• Seconct'lnd MncM ha ti.en linked to king cancel', lung dseale he.an dmease. and Other 
c.anoen In nonsmomg DJllA. killlng over 53,000 ~etch yatt, Inch.dong 800 
OregcnlllllS 

• In Or9go«\ 1Qbacco cawas more lhlln live ~ ••many deatha .. motor wihlcle 
~tw. 111.lid® AIDS encl liomlicldl comlNMHJ 

• T otll 81100.I econotl'IC costs ., On!gon dUo IO loOlclco S2 bllflon 
• 7~ ol ~ uy Ihm they w::it'll IO qutl 

Whal Can the Orwgon Tobacco-free College lnltletlve Provide for You? 
The~ Lung Auoaal.IOn of~ w,AO) provides tedlnlc:al ~to communlfY 
oollegn throug~ OregOC\ on •R ••pect$ °' ICIOloeo4rH QlllpU9 policy Few •iQNlel and 
pnimotlonal ~IJs wtll be av& ble to coleges upctt ldQptJon al 100'JI. I~ pol4Cy 
Addtl!ONlly ~to toblcco c:esaatk>n ~ Wll be ottered IO~ to asslct 
employMI end s~rrts ~would tat. to qlil 

ttow Do I Join tna l~fiV•? 
All oomm11111y c:.ollega ., Or-oon ,,. ~ 10 eogn UJ) for the Oregon Tobeioco-FtM COt\egct 
Network to lake advantage of the bentfitl listed ebo¥e H well u of)CIO('h.nbR ror ~ 
and wnng ot ~ between collcoe- Sign up b; OOl\lat:!JOQ A1wkew £ps~in at Al>D. 5CJ.. 
924-40!M eld 1e or 11Jdl'IWOJWpo~ 

The~ r~~trwebwe•~O'f,,,.Nnenl:all Lut!O~d~" 
~~ W'.111 .,,. ONgan Pr.bill; HfMltfl ~ fOllMCO ~ Md Et:i<Jeatlon ""'°'"" 



Whal can you do? Next time you watch your ravorite LGBTO-themed 
movie, took for the smoke scenes Can you make out a brand? Do 
you see other evidence of a specific brand in the TV show or movie? 

• Slay conscious or what you see in the media Don't be a passive 
viewer. Hey. get a group of friends together to participate 

• Check out smokefreemov1es ucsf.edu 

• Write a letter to your favorite performers (especially those who 
identify as LGBTQ or portray us) and ask them not lo smoke on 
screen. 

• Write a letter to The Advocate-or another magazlne-askfng them 
not to accept tobacco ads 

• Host a letter wntmg poUuck or party and get your friends to 
collaborate I 

• Ask your favorite musician, drag star, comedian or other entertainer 
to demand 100% smok.efree venues for their performances. 

• Encourage your friends to be way more creattve (and healthy) than 
smoking when they're trying lo grab someone's attention! 

There 's 110 smoJ..i11g 011 logo's 
Noah ·s Ark. Now 1/ia/'!, I/OT! 

THIJfK A.EO'UT IT ... 

"If people in Hollywood are getting paid off to promote 
tobacco in movies, they are corrupt. 

If they are giving away hundreds of mllllons of dollars of 
advertising and promotion for multlnattonal tobacco 
companies, they are stupid." 

-Stanton Glantz, PhD 
~· 



Africa1rAm~r;cat1 ,.p._...._ 
T obocco Prevention 0 
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Survey Finds Considerable Tobacco Advertising 
Vlsibfe to Children and Youth 

The African-American Tobacco Prevention Netwo.r1t Youth Coalition visited 
1100 retallers throughat1t Portland between January and Apol 2006 to 
fn\lentory tobacco advertl~ng both Inside and outside !he stores. Here are 
lhe results'. 

Of the 100 stores vislle<I, youth acf\locales observed more than 1,671 
tobacco &dvertiserrtents. That's an average of almost 17 ads per store, 

" 344 Camel ads 
o 249 Kool ads 
o 241 Newport ads 
o 237 Mar1boro ads 
c• More than 600 ads for other brands 

• The most heavily advertised brands are the same brands most popular 
among underage smokers. 

Local tobacco advertising targets children 

• Almost two-thirds of slores had tobacco adver'tislng placed at children's 
eye level and within one foot of candy and toys. The tobacco companies 
are ciear1y continuing lo encourage kids to start smof<ing 

• 8ghty-slx percent of stores offered special discounts on tobacco 
prooucl$ This is a slrategy tobacco companies us.e to target klcls and 
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